
Web Video 2004:
A Breakthrough
Technology in a
Breakthrough Year
"The Revolution will not be televised," Joe
Trippi advised us all in the title of his book
on e-politics in 2004.

Joe could not be more wrong.

2004, indeed, will be remembered not
just as the year of the blogger, but also
as the year campaigns, would-be ad
makers and revolutionaries, video
satirists and polemicists put Web video
squarely on the map. This involved a
series of "first":

• The First Major Presidential
Web Video Ad
Before the Bush-Cheney
campaign aired their first TV ads,
they e-mailed two notable Web
video ads to their six million e-
mail subscribers: "Coalition of
the Wild Eyed" and
"Unprincipled." The latter
garnered tremendous free media
for the campaign on news
networks and the print media and
put the Kerry campaign on the
defensive.

• The First Presidential Debate
Rapid Response Web Video
The Democrats had their own
Web video breakthrough.
Following the first presidential
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debate, the Democratic National
Committee e-mailed reporters
and supporters "Faces of
Frustration," a Web video
showing President Bush
scowling, smirking and
grimacing throughout the course
of the debate. The video was re-
broadcast by NBC and other
news media, deepening the
perception that Bush had been
badly beaten by Kerry.

The First Terrorist Web
Videos
It is horrific, but necessary, to
note the most notorious users of
Web video: jihadist terrorists.
2004 brought a succession of
Web videos of terrorist messages
and videos of acts of violence
and murder of hostages.
Previously, Al Qaeda and
terrorist groups sent videotapes
or audio recordings to television
networks, such as Al Jazeera.
Starting in 2004, the terrorists
began webcasting their videos,
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